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Na t ’l Co m m s Co m m it t e e
 From Summer 2025 to Spring 2026, the Communications Committee 

wa s  in vo lve d  in  va rio u s  a c tivitie s , su c h  a s :

 “Ca d e ts  in  th e  Ne ws” & “Sp o tlig h t o n  ACL Vo lu n te e rs”* a d d e d  to  we b s ite . 

(*Pro file s  tie d  in to  50 th  a n n ive rsa ry o f Ca d e ts  b e in g  o p e n  to  yo u n g  wo m e n .)

 Ge n e ra te d  te xt & p h o to s  to wa rd  50 th  a n n ive rsa ry Fa c e b o o k p o s t.

 Ed ito ria l su p p o rt a s  re q u e s te d , e .g . to  n a tio n a l o ffic e , q u a rte rly n e ws le tte r, e tc . 

 Fro m  Sp rin g  th ro u g h  Fa ll 2025 , th e  ACL Bra n d  Style  Gu id e  wa s  c o m p le te d  a n d  

a d d e d  to  th e  we b s ite  –  fo llo we d  b y a  Fre n c h  ve rs io n  in  Oc to b e r 2025 .**



Branding is about the ACL’s identity, what the League stands for, and how 
it p re se n ts  its e lf to  Ca n a d ia n s  a n d  th e  a u d ie n c e s  to  wh ic h  it 
c o m m u n ic a te s .

Th e  ACL Branding Standard, Guidelines and Identity Policy p u b lic a tio n  
(th e  “Bra n d  Style  Gu id e ”) c o n te n ts  in c lu d e :

 Th e  ACL Bra n d : Ba c kg ro u n d  a n d  Pu rp o se s  (Pu rp o se , Sc o p e , Bra n d  Ele m e n ts );
 De fin itio n s  & Re sp o n s ib ilitie s ;
 Use  o f ACL Bra n d  Id e n tity Ele m e n ts ;
 Gu id e lin e s  fo r Us in g  th e  Air Ca d e t Le a g u e  Ba d g e ;
 Au th o rize d  Use  o f th e  Ba d g e  /  Lo g o  a n d  Org a n iza tio n  Na m e ;
 Cu rre n t Exa m p le s  o f Lo g o  Use s  b y P/ TCs ; a n d   
 Offic ia l Co lo u rs  a n d  Fo n t.

Br a n d in g  m a t t e r s**



8 5 th  a n n iv e r sa r y
In recognition of the 85th anniversary, Comms Cttee work included:
 
 A Spring 2026 newsletter article appealing to League members to send in 

“reflections” of their time within the ACL & their experience of the Cadet program;
 Focused efforts to create and then have approved by League leadership an 85th 

logo, for use across ACL communications during the anniversary year;
 A Facebook post on April 9, 2026 celebrating the 85th and featuring the logo;
 The 85th logo appearing in the 80+ Volunteer Awards recognitions posted during the 

National Volunteer Week April 19-25, 2026; and
 An 85th initiative by the Ontario PC to produce a “reflections” video for display and 

future use.



M i s c e l l a n e o u s  i t e m s
As requested in February 2026 by the National Exec. Dir., this 
p a s t Win te r- Sp rin g  th e  Co m m s  Ctte e  d e vo te d  d isc u s s io n  a n d  
th o u g h t in to  a  Cris is  Co m m s  Pla n  fo r th e  ACL. Go in g  fo rwa rd  
we ’ll lo o k to  o u tlin e  th e  c o n te n ts  o f, a n d  th e n  fle sh  o u t, su c h  a  
p la n .

As  we ll, th e  Cte e  will lo o k a t o th e r p o s s ib le  c o m m s  e ffo rts  th a t 
c a n  a s s is t th e  wo rk o f th e  Le a g u e . Fo r e xa m p le :

- -  Me ssa g in g  to  b e tte r p ro m o te  to  Air Ca d e ts  th e  ra n g e  o f 
s c h o la rsh ip s  a va ila b le  to  th e m  fro m  th e  Le a g u e ; a n d
- -  Jo in t m e ssa g in g  fro m  th e  Le a g u e s  a n d  th e  CJCR Gro u p  to  
b e tte r c o m m u n ic a te  to  p a re n ts  /  g u a rd ia n s  th e  re sp e c tive  ro le s  
a n d  re sp o n s ib ilitie s  o f th e  Le a g u e s  a n d  th e  Ca n a d ia n  Arm e d  
Fo rc e s  in  th e  Ca d e t p ro g ra m . (To  im p ro ve  c la rity a n d  
u n d e rs ta n d in g .)
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